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Trees & Retail Environments Research




Trees & Shopper Environments Research

« Research Questions
trees and visual quality?
trees and consumer behavior?
trees and product pricing?

® Methods:
mail out/in surveys
national or local sample
residents/nearby city residents

partners: U of Washington, NGOs, business organizations
funded by USDA Forest Service



Image Categories (sorted by ratings)

Pocket Parks
mean 3.72
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Scale : 1=not at all,
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1. Place Perceptions
 Place Character

® |Interaction with Merchants
e Quality of Products

2. Patronage Behavior
* travel time, travel distance

e duration & frequency of visits _
¢ willingness to pay for parking Place Marketlng

Relationship
3. Product Pricing Marketing
* higher willingness to pay for all
types of goods
¢ higher in districts with trees - 9-12%
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NATIONAL BESTSELLER

soclal science of
consumer behavior

THE SCIENCE ‘atmOSpheriCS’
OF SHOPPING

PACO UNDERHILI



retail & place
marketing

“Companies stage
an experience when
they engage
customers in a
memorable way.”

The Experz’ence
Economy

Work Is Theatre £
Every Business a Stage

B. |OSEPH PINE Il
JAMES H. GILMORE
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Awaji Landscape Planning & Horticulture Academy

PP ———— - -

g7 Rﬂﬁﬁzﬁiﬁﬁﬁ!n#&

EREDREA ‘ERRARUEYSEONEA 'ENMEOKEA rEROESA =R MEOREA

-4 rREN mARN REEN AEEM BRZR-NT Fe 22240 MR

REE=0DEE skl
&ﬂlb‘b&ﬂ'\ wEEUR

BRisnriE~n

‘N'

BHEAYRAE | mzeanae M sasEse

HEMDAT YN (W) 5.“ ARMIZABRRARAER 5.7‘; ARMIAERERRER
BRRARNTZIAMARHE ..', > BEwEns ~n ERTREN




typical
retaill street
In urban Japan







Namba Parks,
Osaka

view from
nearby hotel




Interior
retail space

ground level




small plazas
retail entry
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up-close nature
experiences

place of
respite
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Namba Parks
retail success & nature experience benefits




lessons
learned?

social spaces
small rooms

variety within
unity




Bainbridge Island, WA
“main-street”







Austin, TX
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public xeriscape

shared design &
management




summary

studies of trees in business districts
perception, preference & behavior
design & place messaging/identity
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